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https://hellopartner.com/2022/09/12/is-user-generated-content-the-new-influencer-marketing/#:~:text=Unlike%20influencer%20content%2C%20UGC%20isn,social%20media%20marketing%20is%20becoming
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https://www.nta.go.jp/taxes/sake/shiori-gaikyo/seishu/02.htm
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৬なりੌみ
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https://www.sandiego.org/members/parks-gardens/japanese-friendship-garden-of-san-diego/events/san-diego-nama-sake-festival-2024.aspx
https://www.tasteofjpn.com/
https://www.spirit-jpn.com/spiritofjapanflorida
https://www.spirit-jpn.com/spiritofjapandenver
https://www.sakedayeast.com/
https://www.sakeday.com/
https://www.sakesecret.com/event-details-registration/2nd-annual-lb-sake-day
https://www.eventbrite.com/e/8th-annual-san-diego-sake-festival-tickets-919856986007
https://www.japanfoodculture.biz/events/
https://www.tasteofjpn.com/
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PHOTO CAMPAIGN 2024
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「১যサএーター」

https://docs.google.com/forms/d/e/1FAIpQLScg0Lkjo_jAOe-g9GOAlsE_PyTOnNhawLqCG_p3rzEKt93hAQ/viewform
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