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3| Tokyo and Kanagawa being dominating HQ locations; the Kansai region
gains increasing attentions.

Nearly 80% of the respondent companies are headquartered in the Kanto region, with the majority in Tokyo (61.1%) and Kanagawa
Prefecture (12.4%). In addition, Osaka (5.2%), Aichi (3.2%) and Hyogo (3.0%) are relatively common.
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Impact on the business
in Japan
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3| Improvement is recognized in “Simplification/digitalization of
administrative procedures.”

Regarding the changes in Japan‘s business environment over the past year or two, the most common response to the nine items surveyed was “no
change,”
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