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B. U.S. contribution to global trade declines 
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Fig. 1-5 Changes in value of global exports of selected goods 
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Fig. 1-7 Global cross-border M&A 
(Units: US$ million, %) 
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Fig. 2-3 Japanese major exports to China (2002) 
(Unit: %) 

2002 



 15

Fig. 2-4 Chinese imports entering Japan 
(Units: US$ million, %) 

2001 2002  
Value % share Value % share 
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B. Japanese outward FDI falls overall, but remains strong in U.S. and China 
 



 17

C. Significant percentage of Japanese firms in China selling in local market 
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D. Autos, pharmaceuticals, etc. help European investment in Japan double 
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B. East Asian consumer markets gain importance for Japan 
 

Private consumption in East Asia measured in nominal GDP terms came to US$1,461.0 billion in 2002. 
This was 20.0% of U.S. private consumption in 2002, up from 14.2% in 1985 and 23.7% in 1995; although 
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Fig. 3-7 Consumer sales in East Asia, Japan and U.S. 
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C. Increased competition in East Asia 
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· Government support for the collection and provision of information on how Japanese firms can 





 

37

Fig. 3-13 Japanese companies with East Asian hubs in Taiwan 
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Fig. 3-14 Japanese merchandise sales in East Asia, U.S. and EU 
¥ trillion 
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A. FDI can help to revitalize the Japanese economy 
 

Greater inward investment is the main prerequisite for revitalizing the Japanese economy, which 
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B. Trade fairs, interregional exchanges and exports by smaller firms 
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V. Rebuilding Japan’s global competitiveness within East Asia 
 

The global economy is expected to pick up in the latter half of 2003 as conditions in the U.S. recover. If 
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