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2005 JETRO White Paper on Trade and Investment 
 
 
I. U.S. and China Lead World Economy in 2004 
 
A. Global Economy 
 

The global economy in 2004 grew 5.1%, the highest growth rate since 1976. Growth 
was led by the U.S. and China, although certain conditions in these two countries raised 
concerns about their economic prospects going forward. The U.S. economy grew 4.2%, driven 
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Table I-6  Nonperforming loans of major commercial banks 
2005/3/31 2004/3/31
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D. Oil Prices  
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Table II-2  World trade in 2004 (based on exports) 
(Units: $ million, %)

Value Growth rate Share Contribution
Total value 9,068,591 21.2 100.0 100.0
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Table II-4  Trends in trade price indices by commodity 
(Unit: %)
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B. Japanese Trade 
 

Japanese exports grew 20.3%, the highest annual growth rate since 1980 even though 
bilateral trade with China began to slow, and 
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overall effect on export/import activity would be insignificant. 
 

Table II-6  Trends in Japanese trade 
2005

Exports 469,862 565,039 134,868 138,392 141,765 150,014 144,314
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Table II-9  Japanese trade in 1980 and 2004 
(Units: US$ million, %)
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B. Japanese FDI 
 

In FY2004, Japan’s FDI inflow exceeded outflows, the first such reversal since 
FY1961 when record-keeping began. Japan’s FDI outflow in East Asia was up 47.3%. 

Japan’s FDI inflow in FY2004 was double that of the previous year, or $37 billion, a 
record, while Japan’s FDI abroad, down 1.5%, was $35 billion. FDI inflow doubled because 
the “loans” to Japanese corporations made by U.S. financial institutions more than quadrupled, 
to $19 billion. However, foreign M&A in Japan was down 18.7%, to $10 billion.  
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enhancing competitiveness; (3) strengthen brand power and enhance product differentiation 
through new product development; and (4) prepare for business risks while aggressively 
pursuing markets in the growing BRICs economies. 

These growth strategies, together with advantages from existing production and 
procurement networks in East Asia, will enable Japanese corporations to enhance the value of 
their manufacturing prowess. 

 
Table IV-1  Comparison of Japanese and U.S. corporate profits (manufacturing) 

(Unit: %)
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in East Asia, especially in China. As motorization increases in these emerging markets, it is 
essential to offer high-quality cars at low pri
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Toyota Technical Center Asia Pacific in Thailand 
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B. Growth Strategy 2: Protect Intellectual Property for Better Returns on R&D 

 
Japanese corporations are good at gaining large market shares with products 

manufactured using original technologies, but they are seldom able to lead when the 
technologies mature and general-purpose core parts become widely available. This is because 
they have allowed their technologies to be used by overseas companies without demanding 
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information. 
Japanese corporations need to combine management, business, R&D, and patent 

strategies into a single long-
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players. These Japanese companies must try to maintain low-end product lines, even if it 
requires creating new brand names to preserve the name value of established, high-end brands.  

 
Fig. IV-3  Share of large TFT-LCD panel global shipments (volume) 
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C. Growth Strategy 3: Improving Brand Power 
 
Triggered by FTAs, intra-industry trade in East Asia is expected to expand between 
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in China, for computer monitor ads. By 
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Chinese market. However, companies entering these markets should be prepared to take some 
risks, while also considering the lessons learned by Japanese motorcycle manufacturers in 
Brazil and India. Based on thorough market research (which they continue to carry out to 





 

 32

Table IV-8  Main challenges facing India, Brazil and Russia 
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V. Japan’s Role in Integration of East Asian Free Business Area 
 

At present, Japan, China and South Korea 
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Note: Green Asia EPA Promotion Strategy 
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