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Preface  
In 2006, the world economy recorded its third successive year of high economic 

growth, at around 5%. China and India, in particular, maintained their high levels of 
growth, and their rate of contribution to the world economy was approximately 40%. 
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been in a state of stagnation, but displayed signs of a recovery in 2006, recording growth of 1.9%. 

The French and Spanish economies have been suppor
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Angola, and $1.6 billion to Nigeria (2005, 2006, Center for Global Development).  

Capital inflows to developing countries are also
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Fig. I-1  GDP, trade and FDI growth 

Table I-1  GDP growth rate and contribution rate by country and region 
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Fig. I-2  World inflation trends 

 
Fig. I-3  Crude oil and gasoline prices 
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Table I-3  Major Sovereign Wealth Funds (SWFs) of the world 

 
Fig. I-9  Net capital flows to developing countries 
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increase in iron ore (up 28.8% to $10.8 billion), liquefied natural gas (LNG) (up 37.4% to $3.9 

billion), coal (up 5.6% to $17.5 billion) and base metals and related products (up 42.6% to $11.8 

billion), buoyed by spiraling primary product prices.  

 
 Mineral fuels and base metals ar
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figure of 17.5% placing it second only to Japan (34.9%).  

World textile exports grew by 8.7% to reach $551.8 billion. China, the world’s largest exporter of 

textiles, continued the extraordinary expansion of its exports, recording a 28.3% increase to $138.1 
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(Fig. I-13). Despite the slow down of imports of intermediate goods imports, the nation’s exports of 

final goods such as home electronics and transporta







  34 

Table I-7  World trade (exports) in 2006 

 

(US$ million, %)
Value Growth rate Share Contribution

Total value 11,874,183 15.4 100.0 100.0
Machinery and equipment 4,926,611 12.9 41.5 35.6

General machinery 1,583,395 12.0 13.3 10.7
Air conditioners 24,841 9.9 0.2 0.1

Electrical equipment 1,633,948 15.4 13.8 13.8
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Table I-8  Top ten countries/regions in IT-related exports 

 
Table I-9  China's trade balance  

 
Fig. I-13  China's exports of final goods and imports of intermediate 
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Table I-12  Trade in services by coutry and region(2006) 
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for 67.3% of outward direct investment from the EU, and was down 1.7% year-on-year due to the 
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 Rapid rise in LBOs contributes to increase in M&As  

Leveraged buyouts and other types of cash purchase have become the major form of cross-border 

M&As in recent years. The opposite was the case in the M&A boom of 2000, when acquisition by 

means of share exchange (including cash shari
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Fig. I-14  Global FDI and cross-border M&A trends 
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sluggishness in the U.S. housing market.  
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online.  

With regard to direct investment in the U.S., 2006 also saw a large-scale M&A in the field of 
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Japanese companies are expanding their overseas sa
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Capital outflows from Japan also achieved a new maximum, at $52.5 billion. Equity capital 

increased 157.4% to $34.6 billion, while other capital increased 32.7% to $17.8 billion. This result 

was significantly affected by the sale by UK Vodafone of their Japanese subsidiary to BB Mobile, a 

Softbank Group company, in April for $17.53129 billion. (This withdrawal of capital represented 
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business is generally growing strongly, in FY2006 the growth  in revenue and profits recorded in 
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As this global business reorganization proceeds, lif
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Table I-18  Trends in Japanese Trade 

 
Table I-19  Trends in Japanese current account balance 

(US$ million, %)
2005 2006 value change

Current account balance 165,887 170,507 4,620
Balance of goods and services 69,958 63,040 -6,918

Trade balance 94,018 81,296 -12,722
Exports 567,889 615,778 47,889
Imports 473,872 534,483 60,611

Swervices balance -24,060 -18,257 5,803
Income balance 103,510 118,151 14,641
Current transfers -7,580 -10,684 -3,104
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Fig, I-21  Number of overseas affiliates in eletrical machinery industry 

 
Fig. 1-22  Trends in Japan's FDI (based on balance of payments) 
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Fig. 1-23   Investment in China 
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Fig I-31  Cross-border M&A activity in Japan 
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5. WTO  
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being employed as a reference by the countries involved.  





  94 



  95 



  96 

before the DSB. Since the establishment of the WTO, 50 cases have been brought involving U.S. 

trade remedy measures, of which 31 have concerned AD measures.  

As one case of AD involving the U.S., a method of calculating the dumping margin employed by 
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Low-priced Chinese products have recently come to
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effective in the near future. 
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2. Economic Effects of FTAs 
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The 11 industries considered in the model were agriculture, forestry, and fisheries (including food 
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Table II-5  Effects of various FTAs on GDP (tariff totally eliminated and NTM 
reduced by 50%) 
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and Laos in 2008, and in Cambodia in 2010, and then eliminated by 2015, with the exception of 
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Australian FTAs in the Asia-Pacific region began with the FTA with Singapore, which went into 

effect in July 2003, followed by the FTA with Thailand (TAFTA), which went into effect in January 

2005. 

Exports from Thailand to Australia utilizing the FTA amounted to $2.7 billion in 2006. This made 
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country of origin as the country where certain specific processes are carried out on the product, and 

these criteria are commonly applied to textile products. 
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Table II-7  Value of trade between FTA signatories in the Asia-Pacific region 
(2006) 
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Table II-15  Major ASEAN trade items with China 
(US$ million, %) 

Value
% of all
external

trade
Value

% of all
external

trade
Value

% of all
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Table II-17  Ratio of imported cost which is not subject to tariff to the total 
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Table II-19  The number of Hong Kong Service Supplier (HKSS) certification 

Business Area Number of Issuance
Transportation/Distribution 1,023
Whole Sales/Retail Sales 337
Advertisement 79
Architecture 73
Emp
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Fig II-7  Re-Invoicea and Back to Back in the case of AFTA 
<case of Re-Invoice>

Certificate of Origin(FormD)

      Re-Invoice

Malaysia

Singapore Indonesia
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companies on an international scale, 22% of respondents, or 104 companies, said that their own 
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companies, thus recovering a portion of their capital investment. The result of this is a dilemma for 

manufacturers: a trend toward price erosion of the final product and the commoditization of goods 
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products overseas,” following which 44.1% of companies said that they intend to 
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products are typically easy to outsource. 

Under this theory, additionally, product architectures may be classified under the two concepts of 
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Table III-1 Japan's Global Innovation Index rankings 

Factors Rank Other upper countries/economies
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Fig. III-2  Changes in the overseas business environment, compared with five 
years ago (N= 467) 
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Fig. III-4  Effectiveness of overseas outsourcing (SA, N= 467)   
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The first reason that the presence of Japanese semiconductor manufact
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the company that produced the camera case. He ul
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Fig III-11 Share and TFP Growth Rate of
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opportunity for Japanese companies in the coming years. 

 

ƴ 
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monthly installment price in larger lettering than the lump-sum price. 

Casas Bahia, Brazil’s rapidly growing volume retail chain of home electronics and furniture for 

lower income customers, gets only 10% of its sales from customers who pay the price in one lump 

sum; all other sales come from installment plans. The chain offers financing to low income 
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the rand has been strong on the exchange market, bringing down the prices of imports; particularly 

in categories with a high percentage of imports such as automobiles and home electronics, prices 

have declined on a year-to-year basis. In addition, wages have risen faster than the consumer price 

index (CPIX), causing the price of such products to decline in relative terms. 

Fourth, access to financial services has improved. Interest rates have fallen in response to the 
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Column III-5 
8 The middle class: driver of automobile sales (Russia) 

Russia’s strong economy of recent years has energized its consumer market. After the wealthy 

class, it is the middle class that is mainly driving consumption.  

The automobile market has been particularly active with the growth in income. In November 2005, 



  217 

Column III-5: automobile purchaser's average monthly income in Russia 
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ƴ Turkey 
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introducing extra thin and wristwatch-type models. As new models come out featuring the latest 

technologies such as these, Samsung simultaneously conducts product promotion using various types 

of advertising media, and the company has successfully grasped the psychology of the Turkish 

consumer. 

In the case of China, most of the business consists of orders from Turkish companies looking to 
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Table III-12  Number of households in each market in Brazil 
(Units: 1,000 households) 

2002 2005 Growth rate
2002 - 2005

Number of households in high-end market (more
than 10 times the minimum wage) 6,306 5,485 -13.0

Number of households in mid-range market
(more than two times, up to 10 times the 24,885 27,763 11.6

Number of households in low-end market (up to
two times the minimum wage, down to no wage) 15,455 18,912 22.4
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time in Thailand and Malaysia. Looking at this figure alone, one might conclude that the usage of 

CEPT is not very high. A closer look at the actual situation, however, reveals that Japanese 

companies and others are already taking advantage 
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Table 1  GDP growth rate and contribution rate by country and region 
(%)













Table 8  World cross-border M&A (by industry) 
(US$ million, %, number of cases)

2003 2004 2005
Value Value Value Value Growth rate Share No. of cases Value Growth rate Share No. of cases





Table 10  Japanese import by product



Table 11  Japanese export by product（2006） 



Table 12  Japan's Foreign Direct In





Table 14  Japan's Foreign Direct Inve



Table 15  Worldwide FTA 

Area Name
Date of the
agreement Area Name

Date of the
agreement


